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The present study was designed with the specific objective of examining atti-
tudes of small entrepreneurs on the location decisions of firms in Metropol-
jitan Colombo. It has been recognised that there are fundamental structural
differences among the small and medium manufacturing firms in Sri Lanka. These

- differences go a considerable way in -determining the location decision of en-

trepreneurs. - It is the purpose of- this paper to study the attitudes of en-
trepreneurs and their relationship with the structural characteristics of
firms. . ’ o ' :

For this study a sample of 136 entrepreneurs selected from textile, rubber
and metal .industries has been used. A five point relating scale was used to
measure attitudes. Aggregate attitude scores are used to examine the signi-
ficance of different locational factors. Kendall's tau rank correlation co-
efficient is used to analyse the relationship between .the attitudes of entre-
preneurs and the different organisational characteristics.

It is concluded that most entrepreneurs consider the availability and access
to service facilities and utilities as significant factors for small manufact- '
ures. Personal factors such as closeness to home and family and kinship rela-
tionships, also affect the location decisions of entrepreneurs. The paper
alsc argues that there is a key relationship betwéen entrepreneur attitudes and
the® organisational structure of firms.



