
SECTION F 

within households. In the present study, the Own-Children Method was applied to a 10 per cent sample from 
Sri Lanka's 1981 Census, in order to derive estimates of total fertility rates and age-specific birth rates for all 
women as well as currently married women, for the 15 year period, 1966 to 1980. 

Since Sri Lanka has a rich diversity of peoples and cultures, arising from a variety of.socio-economic 
factors, the paper also identifies and attempts to explain recent fertility trends in terms ofimportant socio-economic 
variables such as ethnicity, religion, level of education and urban-rural residence, for the 15 year period. It is 
evident that national aggregates and fertility trends do not replicate themselves within the identified socio­
economic sub-groups. 
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The economic causes and control of inflation arc well known, though different economists may emphasize 
different aspects. The demand-pull, cost-push and monetary causes and the control through fiscal, monetary 
and income policies have been exhaustively analysed and prescribed. But in recent decades, with the universal 
adoption of full-employment policies in the developed countries, there is no break to the innationery trend 
Jirough the periodical intervention of uncontrolled depressions and deflation. 

A more integrated, inter-disciplinary approach is essential to find a cure to this universal problem and 
the psychological aspects play a vital part in such comprehensive analysis. The predominant place given to 
the profit motive, motivated by greed and envy and the craving of each group to increase its share of the total 
income is the psychological root of inflation. 

The psychological consequences are nervous strains and tensions, struggles and conflicts and the conse­
quent increase of civilization diseases. Material goods are used excessively with wastage of resources, pollution 
of environment without realizing a balanced high quality of life. 

The cure is to promote the universally accepted values of temperance and moderation with optimization 
of the use of material goods and not maximization and the increasing satisfaction of non-material, cultural, 
artistic, aesthetic and social needs. Such a change in the general attitudes, interests and motives can easily 
help to control inflation. 
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