
SECTION F 

The latter may perhaps be more important than the former in achieving planning objectives. The concept deve­
loped in this paper depicts the type of integration that could be achieved in a micro level urban development 
project. 

Since western colonial rule was established in Sri Lanka, Colombo became the primate city and the focal, 
point of the export-import trade based on port activities. As a result of this the city was a major attraction for 
capital investment. Thus the spontaneous and unplanned development and its growth had created multifarious 
urban problems related to congestion, concentration, inadequacy of infrastructure facilities in terms of in­
creasing demand from urban activities, under utilization of space in terms of high potential value of land, etc. 
which had not been solved by the plans which were introduced in successive periods prior to the Colombo. 
Master Plan of 1974. 

A pilot project was introduced in Peliyagoda Urban Council area in 1978 incorporating the concept of 
integrated development approach. 

Peliyagoda Integrated Urban Development Project is located in the northern fringe of the City of Colombo, 
which is approximately 1.8 km from the Colombo City Centre and the Port. Also, it is located at a strategic 
nodal point in terms of transportation. 

At the initial stage an extent of 245 ha of low lying land have been identified for this development, in 
order to achieve three main objectives viz. the relocation of some of the industries and warehouses in the City of 
Colombo to ease the congestion in the City, development of the under-developed land in the Colombo Urban 
Area and finally the integration of the development with the local community. 

The methodology which has been adopted for the purpose of formulating a planning strategy to achieve 
the above objectives consists of three activity areas based on (a) a survey related to industrial and warehousing 
location in the city, (b) identification of strategic locations for the relocation and new development of industries 
and warehouses, and (c) the development of urban facilities as supporting factors for such development. This 
is a plaruung process which consists of 12 stages in achieving the objectives of integrated urban development. 

The salient feature of this development process is that it will bring many benefits to an under-developed 
area of Peliyagoda. It will also integrate the local community with development. Such an integrated develop-, 
ment is replicable in other areas. 

During the past several decades industries have developed in a haphazard manner in the Colombo Urban 
Area and particularly within the City of Colombo and its immediate environs. The impact of this uncontrolled 
growth became increasingly evident in the early 1970s. Demiecki, a U.N. Expert attached to the Colombo 
Municipal Council observed that the rapid growth of industries has caused many serious environmental prob­
lems, while the Colombo Municipal Council having discussed the problem at length, passed a motion in 1974 
according to which no new industries were to be allowed in the city and serious thought to be given to the gradual 
shifting of existing industries out of the city. The Colombo Master Plan Project sponsored by the United Nations 
Development Programme observed that although the magnitude of the problems in the City of Colombo are 
not as serious as in many third world cities, the time is opportune to take remedial action before such problems 
reach unmanageable proportions. 

The Urban Development Authority which came into existence in 1978 has taken several steps with a view 
to regulate the development of industries in a conducive manner and for the general environmental improve­
ments within the City of Colombo. 
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These include, (a) identification of industries that could be allowed in the City of Colombo, thus pre­
venting major and inappropriate industries being located in the city, (b) identification and planning of areas 
outside the city which are suitable for the location of new industries and re-location of some industries and ware­
houses currently located in the city, (c) guiding industries and warehouses to suitable location outside the city 
and (d) formulation of Development Regulations and maintenance of standards by ascertaining the infrastructure 
and other needs of industries and warehouses. 

These measures undoubtedly set in motion the emergence of a new and desirable pattern of development 
in the city although there are Some problems to be overcome. A more effective mechanism to create public 
awareness and better integration among the relevant public agencies is a necessary pre-requisite to surmount 
some of these difficulties. 
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The marketing strategies by agro-chemical companies in Sri Lanka indicate that it is a non-price com­
petitive market. While there is an apparent rigidity in the price structure, firms are involved in assessing each 
others marketing strategies, such as radio, TV and poster advertising campaigns, product presentation methods, 
conduct of demonstrations, and pay offs to officials and village leaders. 

The paper attempts to identify the nature of the strategies adopted by five of the leading companies in­
volved in the marketing of weedicides and insecticides in Sri Lanka. The information and data gathered by the 
author while conducting a survey of weedicide and insecticide marketing in the Polonnaruwa, Anuradhapura, 
and Kurunegala Districts, form the basis of the analysis, to illustrate the impact of the strategies of non-price 
competition at the farmers level. The analysis includes the response of farmers to advertising campaigns, the 
levels of influence achieved through marketing strategies by the different companies, the nature of informal rela­
tionships that exist between the dealers and officials, etc. 

The paper will be presented in four parts. (1) The theoretical framework of an oligopolistic market and 
relation of these features to the market for agrochemicals in Sri Lanka. (2) Analysis of the nature of the price 
structure for weedicides and insecticides and the methods of product differentiation adopted by the different 
firms. (3) An analysis of the nature of non-price competition adopted by the firms at three different levels i.e. 
(a) Recruitment of marketing personnel and relationships with the Agriculture Department officials and Research 
organizations (b) Nature of advertising campaigns and adoption of other methods ot persuasion at the regional 
levels, (c) Selling of products at the farmer level and the nature of the factors of influence. (4) An overall sum­
mary of findings and conclusions highlighting the nature of the actual benefits/disbenefits to the farmer from the 
existing marketing structure. 
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Rubber has been grown mainly as a single crop in the past. However, the practice of monoculture cannot 
be continued because of the pressure for land for cultivation of food crops. Intercropping of rubber lands during 
the immature period of rubber, should therefore be given high priority. The practice of intercropping has other 
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